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CONTROLLING STATUTE, RULE, OR POLICY 
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BACKGROUND / DISCUSSION 

Black Hills State University (BHSU) requests authorization to prepare a program proposal 

for a Bachelor of Science (BS) in Liberal Arts for the Marketplace (LAMP). The LAMP 

program will allow students to study traditional liberal arts and social science disciplines 

while gaining additional skills needed in the modern workforce. The program would 

combine the 18 hours of coursework typically found in liberal arts and social science 

minors with additional courses in social media, job readiness, communication, a technical 

skill, and an internship. Students may graduate with the LAMP major alone or as a second 

major to complement other programs. 

 

BHSU cites multiple studies indicating that the skills provided by the LAMP degree are in 

demand in the workforce. These include but are not limited to a Hart Research 

Associates/Association of American Colleges and Universities study citing employer 

needs for candidates who “demonstrate capacity to think critically, communicate clearly, 

and solve complex problems.”  

 

IMPACT AND RECOMMENDATION 

BOR Policy 1:10:4 defines BHSU as a “liberal arts university.” No related programs 

currently exist in the state. The proposed program is among the first of its kind in the nation. 

BHSU anticipates enrolling up to 120 students in the program through the next five years 

after implementation. BHSU does not anticipate asking for new state resources for the 

program.  

 

 

 

 

https://www.sdbor.edu/policy/Documents/2-23.pdf
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Board office staff recommends approval of the intent to plan with the following conditions: 

 

1. The university will research existing curricula, consult with experts concerning 

the curriculum, and provide assurance in the proposal that the program is 

consistent with current national standards and with the needs of employers.  

 

2. The proposal will define the specific knowledge, skills, and competencies to be 

acquired through the program, will outline how each will be obtained in the 

curriculum and will identify the specific measures to be used to determine 

whether individual students have attained the expected knowledge, skills, and 

competencies.  

 

3. The university will not request new state resources without Board permission, 

and the program proposal will identify the sources and amounts of all funds 

needed to operate the program and the impact of reallocations on existing 

programs.  

 

ATTACHMENTS 

Attachment I – Intent to Plan Request Form: BHSU – PhD in BS in Liberal Arts for the 

Marketplace 
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SOUTH DAKOTA BOARD OF REGENTS 

ACADEMIC AFFAIRS FORMS 

Intent to Plan for a New Program 

  

 

Use this form to request authorization to plan a new baccalaureate major, associate degree program, or graduate 

program; formal approval or waiver of an Intent to Plan is required before a university may submit a related request 

for a new program. The Board of Regents, Executive Director, and/or their designees may request additional 

information. After the university President approves the Intent to Plan, submit a signed copy to the Executive Director 

through the system Chief Academic Officer. Only post the Intent to Plan to the university website for review by other 

universities after approval by the Executive Director and Chief Academic Officer. 

 

UNIVERSITY: BHSU 

DEGREE(S) AND TITLE OF PROGRAM: B.S. Liberal Arts for the Market Place 

(LAMP) 

INTENDED DATE OF IMPLEMENTATION: Fall 2018 

 

University Approval 

To the Board of Regents and the Executive Director: I certify that I have read this intent to plan, 

that I believe it to be accurate, and that it has been evaluated and approved as provided by 

university policy. 

 

  Click here to enter a 

date. 

President of the University  Date 

 
 

 

1. What is the general nature/purpose of the proposed program?  

 

Research suggests that employers are seeking candidates with skills emphasized in the liberal 

arts: communication and critical thinking among others. Yet while traditional liberal arts students 

do, in fact, develop marketable skills through their academic programs, they often lack important 

things: 1) the practical understanding of how to market those skills and 2) additional, applied 

coursework (in graphic design or accounting, for example) that would bring them to the top of a 

pile of applications.  

 

Thus, to better serve our students entering the current job market, BHSU proposes a new major 

combining the best of a professional program with the best of a liberal arts major. If approved, 

the Bachelor of Science (BS) in Liberal Arts for the Marketplace (LAMP) will allow students 

who want postsecondary liberal arts education to receive that it while also gaining additional 

skills recognized as needed in the modern workforce. LAMP majors will study traditional liberal 

arts and social science disciplines in addition to taking a curriculum focused on technical and 

communication skills desired by employers in a variety of industries. As with any other academic 

program, students may use LAMP as a stand-alone major, but it may also use it to complement 

other majors (double major).  
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The current model of higher education separates students into those who wish to study an 

academic field and those who wish to prepare for the job market—to divide students into liberal 

arts majors and business and other professional majors. As higher education becomes more 

expensive, students and their families understandably select majors they believe will ensure 

gainful employment. Yet, as current, national research suggests, employers consistently favor 

candidates with the broader skills emphasized in the liberal arts: communication, critical 

thinking, problem solving, and collaboration.  Students with majors in the liberal arts are highly 

competitive in the job market and have the broad skills needed for long-term success. However, 

to be still more competitive in a variety of careers, they need the following: 1) the ability to 

market themselves, particularly their broad skills. 2) technical skills including professional uses 

of social media. 3) further emphasis on oral and written communication. 4) internships 

 

Therefore, to better prepare our students for their first jobs and long-term careers, as well as 

making learned skills apparent to future employers, we propose a new major: Liberal Arts for 

the Marketplace (LAMP). This program would build on any academic (non-professional) minor 

and add additional workplace competencies.  

 

The LAMP major would require the following:  

 All coursework required for any minor in a non-professional program, typically 18 credit 

hours. (Note: students would not then be awarded the minor). 

 3 credits in professional uses of social media (new course) 

 1 credit in job readiness at the sophomore level (new course) 

 1 credit in job readiness at the junior level (new course) 

 6 credits in communication (oral, written, visual) beyond those required in general 

education. (existing courses) 

 6 credits in technical skill (for example: accounting, finance, graphic design, gallery 

management  

 1-3 credit internship 

      

In creating this model, we consulted Student Senate and the director of Admissions as well as all 

academic deans, the college’s retention and recruitment specialist and all faculty in the College 

of Liberal Arts. Deans from other universities contributed ideas through the Council for Colleges 

of Arts and Sciences.    

 

Why a major instead of a minor?  

Initially, we considered a minor. However, the director of the Office of Admissions said this 

major would be a valuable tool for recruitment and that minors are not useful for that purpose. 

She emphasized that prospective students are generally only interested in majors.  

 

Whom would this program serve? 

It would serve students who wish to take majors in the arts and sciences arts (theater, English, 

history, biology, for example) but who do not wish to go into secondary education. It would also 

serve students who wish to have majors in the traditional liberal but whose parents steer them 

toward programs perceived as more marketable.  
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Additional Advantages:  

According to our retention and recruitment specialist, students often are at a loss for how to 

structure their elective credits, which have recently increased with the reduction in requirements 

for the general education program.  

 

What is the need for the proposed program (e.g., Regental system need, institutional need, 

workforce need, etc.)? What is the expected demand for graduates nationally and in South 

Dakota (provide data and examples; data sources may include but are not limited to the 

South Dakota Department of Labor, the US Bureau of Labor Statistics, Regental system 

dashboards, etc.)?  

 

Overview:  

The skills acquired by our liberal arts majors are critical to the twenty-first century workplace 

and to the marketability of our students. Yet, many students who wish to take majors in the 

liberal arts choose other majors—in business or education—because they believe 

professional majors will make them more marketable. Additionally, students who do 

graduate with liberal arts majors are often unaware of how to market themselves. The Liberal 

Arts for the Marketplace major would help solve both of these problems.  

 

Rationale:  

1) The research suggests that majors in the liberal arts provide highly valuable job skills 

that employers seek and that would support key areas of the South Dakota 

workforce. 

 

 A survey of 318 employers—conducted by Hart Research Associates on behalf of 

the Association of American Colleges and Universities--found that 93% were more 

interested in general skills than in a candidate’s major. In particular, they looked for 

candidates who could “demonstrate capacity to think critically, communicate clearly, 

and solve complex problems.” These are skills honed in majors like history, 

philosophy, or English—majors at the foundation of a liberal arts education.1  

 

 This finding is echoed in other respected sources outside academia. For example, 

Susan Adams of Forbes Magazine¸ citing research from the National Association of 

Colleges and Employers (NACE), asserts that the top skills most desired by 

employers (for 2015) were related to teamwork, problem solving, and 

communication.2  

 

 South Dakota is ranked fourth in the national for the percentage of workers who are 

self-employed (14.2%). Self-employed workers in particular need the broad, 

                                                           
1Association of American Colleges and Universities and Hart Research Associates, “It Takes More than a Major: 

Employer Priorities for College Learning and Student Success: Overview and Key Findings” (April 10, 2013), 

available from https://www.aacu.org/leap/presidentstrust/compact/2013SurveySummary, 
2 Susan Adams, “The 10 Skills Employers Most Want In 2015 Graduates,” Forbes (November 12, 2014), available 

from https://www.forbes.com/sites/susanadams/2014/11/12/the-10-skills-employers-most-want-in-2015-

graduates/#314493ab2511. 
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problem-solving and communication skills associated with the liberal arts in addition 

to applied skills such as accounting, finance, design, and social media.3 

 

 In South Dakota other significant areas of need for these broad skills are in non-

medical positions in health care (Health care employs 9.8% of the SD labor force, 

higher than the national average of 9.0%) and in public service.4  

 

 The South Dakota labor force has a greater than average percentage of its workers in 

non-profit organizations, including those who support education, health, the arts, and 

social services. According to The Bureau of Labor Statistics, 10-14.9% of the South 

Dakota work force is employed in this area. Only New England and Washington D.C. 

have a higher percentage of their workforce in these fields. Workers in non-profit 

organizations—with the exception of those in specialized areas--need the broad skills 

of communication and critical analysis associated with the liberal arts. 5 

 

2) The perception that professional programs are better preparation for careers is 

widespread but incorrect.  

 

 As Mark McNutt of U.S. News and World Report points out, “students are clamoring 

for degrees that will help them secure jobs in a shifting economy, but to succeed in 

the long term, they’ll require an education that allows them to grow, adapt, and 

contribute as citizens—and to build successful careers.” He argues that though 

“prevailing wisdom” indicates a growing emphasis on “career-ready” degrees, 

“employers readily identify the creative, communicative and problem-solving 

acumen traditionally associated with liberal arts majors as the most valuable 

attributes of new hires.”6 

 

 According to Yoni Appelbaum of The Atlantic, our university’s need to recognize 

that while business programs do prepare students for immediate future work upon 

graduation, “to succeed in the long term, they’ll require an education that allows them 

to grow, adapt, and contribute as citizens.”7  

 

 Changes in international models of higher education suggest the United States was 

once correct to emphasize the Liberal Arts. BHSU’s memorandum of understanding 

with Baoding University is emblematic of a shift in Chinese higher education toward 

                                                           
3 Hipple, Steven F. and Laurel A. Hammond. “Self-Employment in the United States.” U.S. Bureau of Labor 

Statistics (March 2016), available from https://www.bls.gov/spotlight/2016/self-employment-in-the-united-

states/pdf/self-employment-in-the-united-states.pdf 
4 Hipple, Steven F. and Laurel A. Hammond. “Self-Employment in the United States.” U.S. Bureau of Labor 

Statistics (March 2016), available from https://www.bls.gov/spotlight/2016/self-employment-in-the-united-

states/pdf/self-employment-in-the-united-states.pdf 
5 United States Department of Labor Bureau of Labor Statistics, “Monthly Labor Review” (February 2016), 

available from https://www.bls.gov/opub/mlr/2016/article/nonprofits-in-america.htm 
6 Mark I. McNutt, “There Is Value in Liberal Arts Education, Employers Say,” US News & World Report 

(September 22, 2014), available from https://www.usnews.com/news/college-of-

tomorrow/articles/2014/09/22/there-is-value-in-liberal-arts-education-employers-say. 
7 Yoni Appelbaum, “Why America’s Business Majors Are in Desperate Need of a Liberal- 

Arts Education,” The Atlantic (June 28, 2016), available from 

https://www.theatlantic.com/business/archive/2016/06/why-americas-business-majors-are-in-desperate-need-of-a-

liberal-arts-education/489209/. 
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an American-style, liberal arts model as identified by Matthew C. Moen and Bob 

Sutton, writing for the Argus Leader. They  point out, in China there is a wide-spread 

recognition that “too much reliance on training has stifled creativity” causing “the 

Chinese to consciously mimic elements of liberal arts education.”8  

 

3) Current evidence suggests that an effective academic program has a liberal arts 

foundation as well as elements of a “career-ready” program.  

 

 Georgette Chapman Philips and Donald E. Hall, writing for The Washington Post, 

argue that students are best served by programs that combine career-based, business 

curricula with the liberal arts.9  

 According to Goldie Blumenstyk of The Chronicle of Higher Education, employers 

look for the so-called soft skills that are the foundation of a liberal arts education but 

liberal arts majors can improve their marketability by attaining a basic level of 

experience in specific skills, social media or data analysis for example.10  

 

4) Despite such evidence for the value of a liberal arts education, and consistent with 

national trends, BHSU has seen a decline in enrollments in majors associated with the 

liberal arts as students move to professional programs.  

 

Students in Key Majors in the College of Liberal Arts (excluding those in Secondary 

Education.)  

 

 ART ENGL HIST MCOM MATH 

2012  67 96 90 190 43 

2013 68 102 97 173 44 

2014 53 104 78 144 37 

2015 58 93 76 141 41 

2016 45 84 79 125 34 

  

As indicated by the above chart, a decline is evident in all five of these key majors.  

 

The big picture is similar. The total number of non-education, liberal arts majors has 

declined during this same period.   

  

Number of Students in Majors in the Liberal Arts Exclusive of Secondary Ed.  

 

Note: In the BHSU College of Liberal Arts these include theater, music, art, speech, 

English, Mass Communications, history, math, and political science. Also, included 

from the other colleges are the natural sciences and behavioral sciences.  

                                                           
8 Moen, Matthew C. and Bob Sutton, “The Changing Terrain of Higher Education,” Argus Leader (June 6, 2016), 

available from http://www.argusleader.com/story/opinion/2016/06/18/changing-terrain-higher-education/85341782/.  
9 Georgette Chapman Phillips and Donald E. Hall, “Liberal Arts or Business Education? Both, Deans Say,” 

Washington Post (July 21, 2016), available from https://www.washingtonpost.com/news/grade-

point/wp/2016/07/21/liberal-arts-or-business-education-both-deans-say/. 
10 Goldie Blumenstyk, “Liberal-Arts Majors Have Plenty of Job Prospects, If They Have Some Specific Skills, 

Too,” Chronicle of Higher Education (June 9, 2016), available from http://www.chronicle.com/article/Liberal-Arts-

Majors-Have/236749. 
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2012 2013 2014 2015 2016 Total 

581 578 528 538 493 271811 

 

5) Informally gathered evidence suggests that this decline is not for lack of interest in the 

Liberal Arts. Rather it is out of concern for marketability.   

 

At a meeting between the School of Math and Social Sciences and the Office of 

Admissions, Admissions representatives were asked, “How often does a prospective 

student say he or she wants to have a major in the liberal arts, and the parent dismisses 

the idea with a comment like, ‘What would you ever do with THAT degree?’” One of 

the admissions reps said, “Every day,” and the rest agreed.  

 

6) Such misconceptions are consistent with those expressed in current political conversation 

at the state and national level.   

 

In 2014, South Dakota Governor Daugaard advised students participating in Girl’s State 

toward technical degrees rather than degrees in the liberal arts. He said, ““I’m not saying 

you shouldn’t follow your dreams [. . . .] If you’ve got your heart set on being a 

philosopher and you’re going to get a degree in philosophy, God bless you. Have at it. 

But know that at the end of that ... four-year road, it’s very difficult to get a job.’”12 

 

In 2011, Florida’s governor Rick Scott said, "’If I’m going to take money from a citizen 

to put into education then I’m going to take that money to create jobs. So I want that 

money to go to degrees where people can get jobs in this state. Is it a vital interest of 

the state to have more anthropologists? I don’t think so.’"13 

 

7) Current approaches to this nation-wide problem are evident from responses to a recent 

query of deans who are members of the Council of Colleges of Arts and Sciences. (See 

Appendix A: CCAS Query and Responses)  

 

In sum, universities frequently try to bridge the gap between academics and job-readiness 

by making adjustments to existing curricula to emphasize internships, workshops, and 

seminars on resume development. They also depend on fostering collaboration between 

faculty and staff in career centers. Some institutions have created hybrid majors with both 

liberal arts and business courses, and some have business minors tailored for liberal arts 

majors.  

 

Additional online research provides other models. At least one university--The 

University of Central Oklahoma--has a major called “Applied Liberal Arts,” but it 

appears similar to our General Studies major. New York University provides one of the 

most integrated programs. It has a center devoted to the applied liberal arts, with a variety 
                                                           
11 There has also been a decrease in secondary education majors in the liberal arts, with 226 majors in 2012 and 178 

in 2016.  
12 Gulbrandson, Travis. “Duaggard to Girl Staters: Get Technical.” Yankton Daily Press and Dakotan (June 6, 

2014), available at  https://www.yankton.net/community/article_7eaa0e4a-edf6-11e3-8e37-0019bb2963f4.html.  

 
13 Jaschik, Scott, “Florida GOP vs. Social Science, Inside Higher Ed (October 12, 2011),  available at 

https://www.insidehighered.com/news/2011/10/12/florida_governor_challenges_idea_of_non_stem_degrees.  
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of kinds of academic programs and with a mission of promoting the study of the 

humanities in relation to professional development.  

 

In short, it seems that universities across the nation have just begun to address the issues 

indicated by the research. 

 

8) The proposed program – apparently the first of its kind – incorporates existing 

approaches into a holistic model that will allow us to 1) Prepare our students for both 

their first jobs and long-term careers.  2) Strengthen our Liberal Arts program. 3) 

Recruit students to the university.  

 

The proposed program in Applied Liberal Arts national support when presented 

informally at a panel discussion (titled “Marketing Your Liberal Arts Program”) during 

the annual meeting of the Council of Colleges of Arts and Sciences held in San Diego in 

February, 2017. The moderator for the panel described BHSU’s idea of the LAMP major 

as the best idea to come from that session. (See Appendix B.) 

 

5. How would the proposed program benefit students? 

The proposed program—in direct response to campus, state, and national conversations 

about the utility of the liberal arts-- would allow students to study what interests them in 

college and, at the same time, to prepare for the job market.  

  

6. How does the proposed program relate to the university’s mission as provided in South 

Dakota Statute and Board of Regents Policy, and to the current Board of Regents Strategic 

Plan 2014-2020?14 

 

SDCL 13-59-1 designates the primary purpose of BHSU as the preparation of elementary and 

secondary teachers and authorizes the Board of Regents to approve programs other than in 

education. 

 

Board Policy 1:10:4 authorizes BHSU to provide baccalaureate programs in liberal arts and 

sciences as well as other areas, and promote excellence in teaching and learning, to support 

research, scholarly and creative activities, and to provide service to the State of South Dakota 

and the region. The Board has designated BHSU as the only multipurpose university in Western 

South Dakota.  

 

The proposed program would reside in the College of Liberal Arts and would provide elements 

common to programs in business and technology. Thus, it would both join and fulfill central 

components of the university’s mission. 

 

The program also aligns with goals of the Board of Regents Strategic Plan 2014-2020, including 

but not limited to growing the number of undergraduate degrees awarded, improving first year 

retention rates, and growing the number of students participating in experiential learning. 

 

                                                           
14 South Dakota statutes regarding university mission are located in SDCL 13-57 through 13-60; Board of Regents 

policies regarding university mission are located in Board Policies 1:10:1 through 1:10:6. The Strategic Plan 2014-

2020 is available from https://www.sdbor.edu/the-board/agendaitems/Documents/2014/October/16_BOR1014.pdf. 
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7. Do any related programs exist at other public universities in South Dakota? If a related 

program already exists, explain the key differences between the existing programs and the 

proposed program, as well as the perceived need for adding the proposed new program. 

Would approval of the proposed new program create opportunities to collaborate with 

other South Dakota public universities?15  

 

There are no related programs in the South Dakota regental system. Components of this program 

(such as the emphasis on internships and instruction on résumé building) are common nationally 

as indicated from responses archived in Appendix A. This program is not intended as a 

collaborative project with other institutions.  

 

8. Do related programs exist at public colleges and universities in Minnesota, North Dakota, 

Montana, and/or Wyoming?16 

 

 Institution Program Title 

Minnesota none  

North Dakota none  

Montana none  

Wyoming none  

 

9. Are students enrolling in this program expected to be new to the university or redirected 

from other existing programs at the university?  

 

Both. We expect enrollments in this program to come from three sources 1) New students attracted 

to the university for this particular program. 2) Existing students who had previously chosen majors 

in professional areas but who find a liberal arts-based curriculum more appealing. 3) Students in the 

liberal arts who wish to double majors as a means of enhancing marketability. Recent reductions to 

the general education program make it easier for students to complete two majors within the 120 

hours required for the bachelor’s degree.  

 

 

10. What are the university’s expectations/estimates for enrollment in the program through 

the first five years? What are the university’s expectations/estimates for the annual 

number of graduates from the program after the first five years? Provide an explanation 

of the methodology the university used in developing these estimates. 

 

Groups 1 and 2: New students and existing students in professional programs. Recent losses in the 

number of liberal arts majors (aside from those in secondary education) may serve as an indicator of 

the number of students who have moved toward professional programs within BHSU or to other 

institutions that better satisfy their needs for job readiness. These programs have lost 119 students 

since 2012. Thus, we can reasonably project that within 5 years, we could have 119 students in the 

LAMP program from new and existing students recruited from professional programs.  

                                                           
15 Lists of existing system programs are available through university websites and the RIS Reporting: Academic 

Reports database available from http://apps.sdbor.edu/ris-reporting/AcademicProgramReports.htm. 
16 This question addresses opportunities available through Minnesota Reciprocity and WICHE programs such as the 

Western Undergraduate Exchange and Western Regional Graduate Program in adjacent states. List only programs at 

the same degree level as the proposed program. For example, if the proposed program is a baccalaureate major, then 

list only related baccalaureate majors in the other states and do not include associate or graduate programs.    
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Group 3: We plan to recruit students from within the liberal arts to take LAMP as a second major as 

a means of adding marketability and enhancing broad skills. With a goal of recruiting 20% of existing 

students to this major within 5 years (those not also in secondary education), we can project 70 

additional students admitted to the major within 5 years.  

 

 1st year 3rd year 5th year 

Groups 1 and 2:  

New Students 

and those in 

Existing 

Professional 

Programs 

25 100 119 

Group 3: 

Existing Liberal 

Arts Majors 

20 35 73 (20% of 367, 

which equals 

total non-Sec. 

Ed. LA majors in 

2016) 

Total:  45 135 192 

 

11. Complete the following charts to indicate if the university intends to seek authorization to 

deliver the entire program at any off-campus location (e.g., UC Sioux Falls, Capital 

University Center, Black Hills State University-Rapid City, etc.) or intends to seek 

authorization to deliver the entire program through distance technology (e.g., as an on-line 

program)?17 

 

 Yes/No If Yes, list location(s) Intended Start Date 

Off-campus No Some courses would be taught at BH-RC 

through the program as a whole would not be 

offered there.  

Choose an item. 2018

  

 

 

 Yes/No If Yes, identify delivery methods Intended Start Date 

Distance 

Delivery 

No Some courses would have online options, but 

the program could not be completed without 

some face-to-face courses.  

Choose an item. 2018

  

 

12. What are the university’s plans for obtaining the resources needed to implement the 

program? Indicate “yes” or “no” in the columns below. 

 

 Development/

Start-up 

Long-term 

Operation 

Reallocate existing resources Yes Yes 

Apply for external resources No No 

                                                           
17 The accreditation requirements of the Higher Learning Commission (HLC) require Board approval for a 

university to offer programs off-campus and through distance delivery. 

ATTACHMENT I     11



 

Program Forms, Intent to Plan for a New Program (last revised 08/2016) 

 

   

Ask Board to seek new State resources18 No No 

Ask Board to approve a new or increased student fee No No 

 

13. Curriculum Example: Provide (as Appendix A) the curriculum of a similar program at 

another college or university. The Appendix should include required and elective courses in 

the program. Catalog pages or web materials are acceptable for inclusion. Identify the college 

or university and explain why the selected program is a model for the program under 

development. 

 

We know of no other programs like this in the country. A national query of deans of colleges 

of arts and sciences brought out no programs such as this. The closest match was a business 

major intended as a double major for students whose primary major was in the liberal arts.  

 

The curriculum we propose is as follows:  

 

Note: courses taken to satisfy these requirements will not also count toward satisfaction of  

general education requirements or toward the primary major. 

 

 

For those with Primary Major in Liberal Arts (including behavioral and natural 

sciences) 

 

 Course work required for any non-professional minor including those in the College of Liberal 

Arts, the School of Behavior Sciences, and the School of Natural Sciences.  

 

 Oral and Written Communication--12 credits selected from the following beyond those taken 

to satisfy requirements from the general education program and for the primary major. 

SPCM 201 Interpersonal Communication 

SPCM 222 Argumentation and Debate 

SPCM 410 Organizational Communication 

SPCM 485 Conflict Resolution 

WTRG/ENGL 379 Technical Writing 

ENGL 401 Advanced Writing 

MCOM 320 Freelance Writing 

Any Courses in Non-English Language 

 

 Technical Skills—6 credits. Courses would include the following:   

ACCT. Any course in accounting.  

ARTH 415 Gallery Management 

BADM 310 Business Finance 

BADM 334 Small Business Management 

BADM 336 Entrepreneurship I 

CS 150 Computer Science I (or other computer course) 

MCOM 161 Fundamentals of Desktop Publishing 

MCOM 221Audio Production 

                                                           
18 Note that requesting the Board to seek new State resources may require additional planning and is dependent upon 

the Board taking action to make the funding request part of their budget priorities. Universities intending to ask the 

Board for new State resources for a program should contact the Board office prior to submitting the intent to plan.    
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MCOM 265 Basic Photography (or other photography course) 

MCOM 301 Video Production 

MCOM 322 Radio Production 

MCOM 328Advertising Media Communications 

THEA 241 Stagecraft 

THEA344 Fundamentals of Design 

  

 Social Media Literacy—3 credits. New course.  

 

 Sophomore seminar—1 credit. New course.  

 

 Junior seminar—1 credit. New course.  

 

 An internship (if not already included in coursework for the minor)—3 credits.  

  

For those with Primary Major in a Professional Program  

 12 hours from the coursework of any minor in the liberal arts including natural and behavior 

sciences.  

 Oral and Written Communication--12 credits selected from the following beyond those taken 

to satisfy requirements from the general education program and for the primary major. 

SPCM 201 Interpersonal Communication 

SPCM 222 Argumentation and Debate 

SPCM 410 Organizational Communication 

SPCM 485 Conflict Resolution 

WTRG/ENGL 379 Technical Writing 

ENGL 401 Advanced Writing 

MCOM 320 Freelance Writing 

Any Courses in Non-English Language 

 Collaboration and Problem Solving—6 credits selected from the following.  

AIS 225 / SOC 225 American Indian Women 

AIS 422/SOC 422 Contemporary Issues 

AIS 454 Community Organization and Development 

JMS 200 Introduction to Human Services 

HMS 400 Programing and Planning Evaluation 

PSYCH 101 General Psychology 

PSYCH 481 Psychology and the Law 

SOC 150 Social Problems. 

SOC 350 Race and Ethnic Relations 

SOC 326 Conflict Resolution 

MATH 281 Introduction to Statistics 

 Sophomore seminar—1 credit. New course.  

 Junior seminar—1 credit. New course.  

 

14. Additional Information: Also, see Appendices A and B at the end of this document.  

 

Selected responses from members of the Council of Colleges of Arts and Sciences.  

 

 

ATTACHMENT I     13



 

Program Forms, Intent to Plan for a New Program (last revised 08/2016) 

 

   

Appendix A: CCAS Query and Responses  
 
From: ccas-deans-request@lists.wm.edu <ccas-deans-request@lists.wm.edu> on behalf of Fuqua, Amy 
<Amy.Fuqua@bhsu.edu> 
Sent: Monday, July 25, 2016 8:54 AM 
To: ccas-deans@lists.wm.edu 
Subject: [ccas-members] Applied Liberal Arts  

  

Hello All, 
  
Although research shows that employers are looking for exactly the skills developed in the liberal arts 
(critical thinking, problem solving, oral and written communication), prospective students at my 
university are often reluctant to take majors in the liberal arts even if they have a real passion for one of 
these fields. Also, our upcoming graduates in the College of Liberal Arts often have little sense of how to 
find jobs that match their skills. In short, we need a practical, applied component to the curriculum.  
  
Do any of your institutions have this applied component, and if you do, would you please explain how it 
works? I am thinking of capstone courses that aid in job searches, recommended pairings of liberal arts 
majors with professional minors, or any other institutionalized path whereby students learn to apply 
their liberal arts background to the business of becoming employed.  
  
Thank you.   
  
  

Dr. Amy Fuqua 

Dean of the College of Liberal Arts 

  
Jonas 108 
(605)642-6420 
  
The College of Liberal Arts 
Black Hills State University 
1200 University St. 
Spearfish, SD 57799 
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Hello Amy,  
 
Attached is a draft syllabus for a Career Planning and Prep course that we are implementing this fall for 
almost all majors in Liberal Arts (except for majors that already include this in their curriculum.).   Ideally, 
sophomore students will take this course in their second semester.  We would like to use this course to prime 
the pump for more of our students taking internships, a key characteristic for them receiving interviews after 
graduation.   
 
Several members of my staff have participated in the development of this course led by Charles Israel.  He is 
copied on this email.   
 
Best wishes,  
Joe 
 
 
Joseph A. Aistrup 
Dean, College of Liberal Arts 
Professor, Political Science 
Auburn University 
Auburn, AL  36849-5223 
(o) 334-844-2183 
jaistrup@auburn.edu 
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Dr. Jane B. Teel      
Lecture:  2370 Haley Center (Friday)     
Office:        
Phone:         
E-mail:  teeljan@auburn.edu    
Office Hours:  2:00-3:00 pm M/W   
      ___________T/Th 

Other times by appt.  
 

Break Out Section – LBAR 2010-001 - Wednesday 
Room: 
Instructor: 
Office: 
Phone: 
Email: 
Office Hours:   
 
Course Credit:  2 hours 
 
Course Description:   This course is designed to help Liberal Arts majors and pre-majors 
identify their strengths and talents as liberal arts students, to seek appropriate educational and 
extracurricular experiences, and to plan for a successful transition from college to career. 

Course Objectives: As a result of your participation in this class, you should be able to: 
1. Identify strengths and interests and connect them to potential career paths. 

2. Develop a Liberal Arts story to leverage their degree and experiences in the interview 

process and workplace. 

3. Conduct an internship, job, or graduate school search including networking and 

interview preparation. 

4. Create a professional resume and cover letter appropriate for internship or job 

opportunities.  

5. Understand the basics of the ePortfolio including collection, organization, interpretation, 

and construction of an artifact for use in an ePortfolio. 

6. Demonstrate an awareness of career related resources available to students. 

7. Understand the importance of continuing self-assessment and self-marketing as 

education and experience continues.  
 
Textbook: (required) 
Brooks, K. (2009). You majored in what? Mapping your path from chaos to career. New York, 
NY: Penguin Group.  

Additional articles and media may be added throughout the semester.  If assignments are 
added, they will be posted on Canvas. 
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Course Requirements: 

Assignments: 
1. Wandering Diagram – Based on Chapter 2 and class discussion, each student will 

create a Wandering Map and complete a related worksheet.  The Wandering Map will be 

submitted via paper copy to instructor.  The worksheet will be submitted via text-entry in 

Canvas.   

 
2. ePortfolio  Artifact– After the presentation by an ePortfolio consultant, each student 

will develop an artifact appropriate for inclusion in an ePortfolio. The artifact will 

communicate a skill or experience.  This project will be an introduction to the ePortfolio 

Project as students learn how to relate their Auburn experience to an audience. 

 
3. Reflective Analysis of Alumni Panel – Each student will prepare a reflective 

summary of the information shared by the alumni panel relative to their individual 

career plans and the content of this course. 

 
4. Probability Plan - Each student will complete a probability plan worksheet following 

Wandering Strategy 1, 2, or 3. After completing the worksheet, the student will develop a 

probability plan following the selected wandering strategy. The probability plan will be 

submitted as a paper copy to the instructor. 

 
5. Networking Plan, Informational Interview and Report – Each student will 

identify and execute appropriate steps of a networking plan related to their Probability 

Plan.  Then arrange an interview (in person, by phone, by web conference, etc.) 

Following the interview, prepare a report on the entire experience including reflection on 

the networking plan and how the interview effects the student’s plan and attitudes. 

 
6. Job/Internship/Graduate School Posting Analysis – Each student will select a 

specific opportunity for which you plan to apply.  This project includes an analysis of the 

requested materials for an application and requires your self-assessment of your 

approach to the opportunity. (Tiger Recruiting may be a resource for this project.)  

 
7. LinkedIn Profile – Each student will create or update their LinkedIn profile and join 

the College of Liberal Arts LinkedIn account.  (This assignment will potentially require 

meeting with an AU career counselor for review.)  

 
8. Post-Application Correspondence – Based on the individual informational 

interview, each student will write a thank you note appropriate for the conducted 

interview.  

 
9. Application Material 1 - Resume – Based on the Posting Analysis project, each 

student will prepare a chronological resume. The student will submit their resume as a 

text-entry in Canvas and submit a paper copy of the resume to the instructor.  

 
10. Application Material 2 – Cover Letter – Based on the Posting Analysis project, 

each student will prepare a cover letter.  The cover letter will be submitted as a text-entry 

in Canvas and submit a paper copy of the resume to the instructor.  
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11. Elevator Pitch and Peer Review – Each student will create and deliver an elevator 

pitch. An elevator pitch is a 30 second presentation that states who you are. The 

presentation will be video recorded and submitted via Canvas.  Each student will be 

assigned 2 student recordings to evaluate.  The evaluations will be submitted via text-

entry in Canvas.  

 
 

 

12. Class Document Collection and Reflection– The following assignments should be 

combined in one file and submitted via Canvas: wandering map; e-Portfolio artifact; 

alumni panel reflection; probability plan; networking plan, informational interview, and 

report; job/internship/graduate school posting analysis; LinkedIn profile; post 

application correspondence; resume; cover letter, and text for elevator pitch.  All 

assignments must be included (even if the student did not submit the assignment earlier 

in the semester) to pass this course.  In addition, each student will provide a reflection on 

the documents designed throughout the semester and a plan for continuing development 

of career related documents.  

 
 
A handout will be posted on Canvas for each assignment.   Grading will be based on the criteria for the assignment 

listed on the handout.   

 

 

Attendance:  Students are expected to be present for each class session, arrive on time, and not 
leave early.  You cannot do your best work or benefit fully from the course if you do not attend 
class regularly.  Any class missed, regardless of the cause, reduces your academic opportunities.  
Attendance will be taken each day.   
 

 
Grading Scale:  
 Wandering Diagram and Worksheet……………………………………………………………..50 points 
              ePortfolio Artifact……………………………………........................................................100 points  

Reflective Analysis of Alumni Panel………………………………………………………………50 points 
Probability Plan…………………………………………………………………………………………..50 points 
Networking Plan, Informational Interview and Report………………………………….100 points 
Job/Internship/Graduate School Posting Analysis…………………………………………50 points 
LinkedIn Profile………………………………………………………………………………………….50 points 
Post Application Correspondence…………………………………………………………………50 points 
Resume…………………………………………………………………………………………………….100 points 
Cover Letter………………………………………………………………………………………………..50 points 
Elevator Pitch and Peer Review…………………………………………………………………..100 points 

              Document Collection and Reflection…………………………………………………………..100 points  
 

                           Total = 850 points 
****************************        
A =  90% - 100% 
B = 80% - 89% 
C = 70%-79% 
D = 60%-69% 
F =  59% or lower  
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Student Expectations: 
 Complete all assignments and readings on time. 

 Participate in class discussions as appropriate.  

 Check your auburn.edu email accounts and Canvas for information about the class.  

 Please be respectful of your classmates and turn off all electronic devices unless needed 
for the class.   

 Attend each class. 

 
Course Policies: 
 
Attendance:  Class roll will be taken each day at the beginning of each lecture and section class.  
Students not present at that time will be counted absent.  Each student will be allowed a total of 
2 unexcused absences.  Once the roll has been taken, a student is considered absent. After 2 
unexcused absences, one percentage point will be taken from the final grade for each unexcused 
absence.  Please refer to the Student Policy eHandbook for university policies concerning 
excused and unexcused absences (http://www.auburn.edu/student_info/student_policies). 

Students are required to submit excuses within one week of the date on which the absence 
occurred.  Students are required to submit their excuses to their section instructor. Be aware 
that Auburn University considers falsifying an excuse to be a form of academic dishonesty. 
 
 
Make-up of Assignments:  

Late submission for excused absences: Late assignments will be accepted if you 
provide written documentation for your absence within one week (7 days) of your return 
to class after the due date and your section instructor determines that the absence is 
excused based on Auburn University policy.  The explanation must be on original 
letterhead, contain the original signature of the attesting official (physician, judge, social 
worker), and provide the name and phone number of a contact person (nurse, assistant, 
etc.) Please refer to the Auburn University Student Policy eHandbook for guidelines on 
"Academic Regulations" www.auburn.edu/studentpolicies . 
 
Late submissions for unexcused absences: Late assignments will be accepted 
within one week (7 days) of due date for unexcused absences; however, 25% of the 
possible points will be deducted prior to grading.  
 
Late submission for University-approved activities: 
If you know that you will be absent on the date of an assignment submission and the 
absence is the result of a university-approved reason, you must provide the 
documentation prior to the due date. In the case of a university-excused absence, all 
assignments are due at the beginning of the next section class meeting. 

 
Academic Honesty:  All work is expected to be original and creative.  Plagiarism and other 
forms of cheating will not be tolerated.  You are responsible for knowing and adhering to 
Auburn University’s policy on academic honesty. Please refer to the following guidelines: 
http://www.auburn.edu/academic/provost/academicHonestyStudents.html 
 
Reply to Student Email: Instructors will respond to e-mails within 24 hours, excluding 
weekends.  
 
Withdrawal:  The last day to drop this class with no grade assignment is September 5. The last 
day to withdraw from this course with no grade penalty is October 5; however, a W will appear 
on your transcript. 
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Students with Disabilities:  Students who need accommodations are asked to electronically 
submit their approved accommodations through AU Access and to make an individual 
appointment with Dr. Teel during the first week of classes. If you have any questions about 
accommodations or need accommodations, please contact the Office of 
Accessibility (https://fp.auburn.edu/disability/), 1228 Haley Center, 844-2096 (V/TT.) 
 
Contingency Statement:  If normal class activities are disrupted due to widespread illness, 
emergency, or crisis situation, the syllabus and other course plans and assignments may be 
modified to allow completion of the course.  If this occurs, an addendum to the syllabus and/or 
course assignments will replace the original materials.  
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Hi Amy, 
 

We created a one-credit advising course, typically taken in the sophomore or junior year, which focuses on career 

preparation.  The sections are divided by major.  The course starts by discussing job opportunities in that field, 

matching one’s strengths/interests to particular jobs, and the kinds of things one should be doing in college to 

prepare for those jobs (e.g., internships).  Then, they move to job search strategies.  Finally, they focus on the nuts 

and bolts of getting a job (e.g., networking, writing a cover letter/resume, mock interviews).  We also offer a section 

for “undecided students,” which does everything listed above but doesn’t focus on particular fields. 

 

The students who have taken the course, which is an elective, have found it extremely helpful.  We’re working on 

getting more students to take it. 

 

Hope this helps. 

 

Katherine Black 

Dean, College of Arts and Sciences 

University of Hartford 
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Dear Amy and Colleagues, 
 
We have developed the Center for Liberal Arts Student Success (CLAS) with a strong Workforce Development 

program that engages students from day one through graduation with specific career services, internship 

opportunities, alumni engagement panels and discussions, and in-class engagement activities specifically geared 

toward our liberal arts students.  CLASS has been very popular with students and has helped lead to an increase in 

student retention.  

 

At the upcoming CCAS conference there will be a panel on “Liberal Arts and the Workforce” on Saturday at 9am 

which may help address some of your questions.  I am part of the panel and will be presenting on CLASS.   

 

If you want further information please contact me directly. 

 

Best Wishes, 

Kristin 

 

—— 

Kristin Sobolik, Ph.D. 
Dean, College of Liberal Arts 

Wright State University 

3640 Colonel Glenn Hwy. 

Dayton, OH 45435 

(937) 775-2225 

http://liberal-arts.wright.edu/ 
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Appendix B: from CCAS Panel Moderator 
 

Hi Amy. I moderated the free-wheeling session at CCAS in which audience members, rather 

than a panel, generated ideas for Marketing Your Liberal Arts Program.  

 

In reviewing my notes, I think the single most interesting idea came from you and this Major in 

Practical Liberal Arts. 

 

Do you have anything in writing you can share?   

 

I want to pique the interest of my faculty; in the attached, do I capture it accurately? 

 

Any other issues to consider? 

 

Thanks! 

 

Jim 
 

 
 

 

James Simon  
Dean 
College of Arts and Sciences | New York Institute of Technology 
nyit.edu  
Tel: 516 686 7665 
james.simon@nyit.edu 
Balding House | Room 200 | Old Westbury NY Campus  
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