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Perfect competition – A market structure in which a very large number of firms sells a 
standardized product, into which entry is very easy, in which the individual seller has no 
control over the product price, and in which there is no nonprice competition; a market 
characterized by a very large number of buyers and sellers. 
 
Monopoly – A market structure in which the number of sellers is so small that each seller 
is able to influence the total supply and the price of the good or service. (pure monopoly.) 
 
Oligopoly – A market structure in which a few firms sell either a standardized or 
differentiated product, into which entry is difficulty, in which the firm has limited control 
over product price because of mutual interdependence (except when there is collusion 
among firms), and in which there is typically nonprice competition. 
 
Monopolistic Competition – A market structure in which many firms sell a differentiated 
product, into which entry is relatively easy, in which the firm has some control over its 
product price, and in which there is considerable nonprice competition. 
 
Public policies towards imperfect competition: 
Public interest theory of regulation – The presumption that the purpose of the regulation 
of an industry is to protect the public (consumers) from abuse of the power possessed by 
natural monopolies. 
Antitrust policy – The use of the antitrust laws to promote competition and economic 
efficiency. 
 
Regulation of business – An agency, commission, or board established by the Federal 
government or a state government to control the prices charged and the services offered 
by a natural monopoly and other industries with considerable market power. 


