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SUBJECT: New Program: USD BBA in Innovation and Entrepreneurship 

 

The University of South Dakota (USD) requests authorization for a Bachelor of Business 

Administration in Innovation and Entrepreneurship. This program will provide students with 

critical knowledge as well as functional skills that will enable program graduates to engage in 

innovative business activities. Graduates will recognize and/or create business opportunities, 

establish and grow new ventures, and manage innovative projects at new and established firms.   

 

The Board approved the Intent to Plan in December 2015 with the following conditions:  

 

1. The  university  will  research  existing  curricula,  consult  with  experts  concerning  

the curriculum, and provide assurance in the proposal that the program is consistent 

with current national standards and with the needs of employers. 

 

2. The proposal will define the specific knowledge, skills, and competencies to be 

acquired through the program, will outline how each will be obtained in the 

curriculum and will identify the specific measures to be used to determine whether 

individual students have attained the expected knowledge, skills, and competencies. 

 

3. The  university  will  not  request  new  state  resources  and  the  program  proposal  

will identify the sources and amounts of all funds needed to operate the program and  

the impact of reallocations on existing programs. 

 

University Mission and Priorities 

The proposed program fits the mission of USD as defined in SDCL 13-57-1 and Board of 

Regents Policy 1:10:1, which states: “The Board implemented SDCL 13-57-1 by authorizing 

undergraduate and graduate programs in the liberal arts and sciences and in professional 

education and by requiring the University to promote excellence in teaching and learning, to 

support research, scholarly and creative activities, and to provide service to the State of South 

Dakota, the region, and beyond. The University of South Dakota is the comprehensive university 

with the South Dakota System of Higher Education.” The Board has previously approved USD 

bachelor’s programs in the arts and sciences, business, education, fine arts, health sciences, and 

medicine. 

https://www.sdbor.edu/theboard/agenda/2015/December/5_K4_BOR1215.pdf
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System Strategic Goals 

The proposed program supports the South Dakota Board of Regents Strategic Plan 2014-

2020 priorities to grow the number of graduate degrees awarded, increase the number of 

undergraduate programs and developing programs that align with future State workforce needs. 

 

Workforce Need, Student Demand, Projected Graduates  
USD cites research from the U.S. Bureau of Labor Statistics declaring that 54 percent of 

young people either want to or already have started a business. In addition, USD has already 

implemented several auxiliary programs related to business development that have proved popular. 

The state of South Dakota recognizes the importance of programs promoting economic 

development; the 2020 Vision: The South Dakota Science and Innovation Strategy calls for 

creating a culture of entrepreneurship on campuses and innovation in small business. The SD 

Chamber of Commerce’s Giant Vision program and the Governor’s Office of Economic 

Development’s Proof of Concept program offer start-up funding for promising business plans. 

USD expects 18 graduates per year after full implementation.  

 

Development 
Beacom School of Business faculty with backgrounds in entrepreneurship developed the 

curriculum. In addition, the Dean of the School of Business has previous experiences developing 

a similar program at former institution. USD reviewed a variety of similar programs in the region 

during the development process. 

 

Board Policy  
USD is not requesting any exceptions to Board Policy.  

 

Off Campus and Distance Delivery  
USD is not requesting off campus or distance delivery.  

 

Budget and Resources  
USD does not request any new State resources to implement or maintain the proposed 

program and will fund the program through reallocation of existing resources. 
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South Dakota Board of Regents 

New Undergraduate Degree Program 

 

Note: Use this form to propose a new undergraduate degree program.  An undergraduate degree program 

includes a new major, a new degree or both. The Executive Director or the Board may request additional 

information concerning proposals. 

 

University: University of South Dakota 

Major: Innovation and Entrepreneurship 

       Existing or New Major (s): New 

Degree: Bachelor of Business Administration 

       Existing or New Degree (s): Existing 

Intended Term of Implementation  Fall 2016 

Proposed CIP code 52.0701 

University Department  Marketing, Management, Law & 

Entrepreneurship  

University Division Beacom School of Business 

 

University Approval 

To the Board and the Executive Director: I certify that I have read this proposal, that I believe it 

to be accurate, and that it has been evaluated and approved as provided by university policy. 

 

   

President of the University  Date 

 
After approval by the President, a signed copy of the proposal should be transmitted to the Executive 

Director. Only after the Executive Director’s review should the proposal be posted on the university web 

site and the Board staff and the other universities notified of the URL. 

 

 

1.  What are the purposes of the proposed program? 

 

The Beacom School of Business at the University of South Dakota seeks authorization to offer a 

Bachelor of Business Administration (B.B.A.) degree in Innovation and Entrepreneurship.  The 

proposed B.B.A. degree in Innovation and Entrepreneurship is calculated to provide critical 

knowledge as well as functional skills that will enable program graduates to engage in innovative 

business activities.  Entrepreneurs must be able to recognize and/or create business opportunities, 

plan, establish, and grow new ventures, and manage innovative projects at new (nascent 

entrepreneurship) and established firms (corporate entrepreneurship).   

 

Recently, research has sought to determine whether entrepreneurship education programs are 

actually capable of improving the abilities of students in these areas.  The question arises because 

entrepreneurship is extremely “hands on” and some wonder whether the practical experience 

needed outweighs the knowledge and skills that can be developed in a university setting.  Most 

studies affirm that university settings are successful in achieving positive results. A recent meta-

analysis, which combines all existing studies in search of a more definitive, more convincing 

2/10/16
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conclusion, has strongly reasserted that, indeed, formal entrepreneurship education consistently 

leads to positive outcomes.  Specifically, such programs provide students with substantial 

increases in the important types of human capital that result in higher intentions to start a new 

business, better abilities to identify viable opportunities, and better new venture performance (see 

Martin, McNally, & Kay, 2013 for a summary of recent findings).   

 

One critical finding of recent research is that students benefit from both training-focused (skills 

and techniques) and academic-focused (theories and principles) education – because each type 

influences important entrepreneurial outcomes differently. The academic focus leads to better 

decision making due to broader conceptual and theoretical content, and leads to a higher 

likelihood of financial success over the long term. On the other hand, a training focus leads to 

specific skills that provide direction and confidence. Between the two, research shows that the 

academic focus plays a greater role in achieving successful outcomes, but both are important and 

will be significant components of the educational experience provided to students in this major. 

 

The BBA in Innovation and Entrepreneurship supports the University of South Dakota statutory 

mission, falls within the SD Board of Regents approved USD baccalaureate programs, and 

directly falls within the Board System Strategic Goals and 2014 Strategic Plan.  

 

The statutory mission for the University of South Dakota (SDCL §13-57-1) is as follows:  

Designated as South Dakota's Liberal Arts University, the University of South Dakota, 

established and located at Vermillion, in Clay County, shall be under the control of the 

Board of Regents and shall provide undergraduate and graduate programs of instruction 

in the liberal arts and sciences and professional education in business, education, fine 

arts, law and medicine, and other courses or programs as the Board of Regents may 

determine.  

 

The mission as provided in BOR Policy 1:10:1, University of South Dakota Mission Statement: 

The legislature established The University of South Dakota as the liberal arts university 

to meet the needs of the State and region by providing undergraduate and graduate 

programs in the liberal arts and sciences, and professional education in business, 

education, fine arts, law, and medicine, and other courses or programs as the Board of 

Regents may determine. (SDCL 13-57-1) 

 

The Board implemented SDCL 13-57-1 by authorizing undergraduate and graduate 

programs in the liberal arts and sciences and in professional education and by requiring 

the University to promote excellence in teaching and learning, to support research, 

scholarly and creative activities, and to provide service to the State of South Dakota, the 

region, and beyond. The University of South Dakota is the comprehensive university with 

the South Dakota System of Higher Education. 
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USD is the only SD regental university with “professional education in business” specifically 

articulated as a component of its statutory mission. A B.B.A. in Innovation and Entrepreneurship 

supports USD’s statutory mission, falls within the SD Board of Regents approved USD 

baccalaureate programs, and directly falls within the following Board System Strategic Goals
1
:  

 

 Educational Attainment  

o Keeping our graduates in state (1:21:1.D)  

 Academic Quality & Performance  

o Review academic degree programs for quality, responsiveness, and productivity 

(1:21:2.A) 

o Promote high standards for student learning, quality instruction, and research 

(1:21:2.B) 

o Encourage student engagement in research and service (1:21:2.C) 

 Economic Development & Quality of Life  

o Contribute to economic development through technology transfer & incubation of 

new commercial ventures (1:21:3.C) 

o Encourage entrepreneurship (1:21:1.E) 

 

The Innovation and Entrepreneurship program will also supports SD Board of Regents’ 2014 

Strategic Plan 
2
  Goal 3, Action Step 3 to “contribute to the state’s workforce and economic 

development.” 

 

2.  Rationale 

 

A.  What is the rationale for the curriculum? 

Organizations throughout the state of South Dakota clearly recognize the importance of 

programs that are able to promote economic development. For instance, the 2020 Vision: The 

South Dakota Science and Innovation Strategy
3
 devotes an entire section to creating a culture of 

entrepreneurship on the campus and details strategic initiatives for economic development with 

an emphasis on innovation in small business. Also, the SD Chamber of Commerce’s Giant Vision 

program and the Governor’s Office of Economic Development’s Proof of Concept
4
 program offer 

start-up funding for promising business plans. 

  

To further contribute to the development of technology and business innovation, the Beacom 

School of Business at USD has already implemented and sponsors a number of auxiliary 

programs such as the Entrepreneurs in Residence program, the CEO club, the Invent-2-Innovate 

business plan competition, and the Wire Me Awake Entrepreneurship Conference. Additionally, 

we have the Business Research and Consulting Services, Small Business Development Center, 

SD Center for Economic Education, Prairie Family Business Association, Procurement 

Technical Assistance Center, and Manufacturing & Technology Solutions. Our geographic reach 

extends beyond the USD campus into the local region, state, and the Midwest. These will all 

                                                           
1
 https://www.sdbor.edu/policy/1-Governance/documents/1-21.pdf 

2
 https://www.sdbor.edu/theboard/agenda/2014/October/16_BOR1014.pdf 

3
 http://sdepscor.org/sdepscorHome/wp-content/uploads/2015/07/2020-Vision.pdf 

4
 http://www.sdreadytowork.com/Financing-Incentives/Proof-of-Concept-Application.aspx 
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function as a collaborative and coherent set of activities that teach and train our students to excel 

as entrepreneurs, and will promote economic growth in the state and region. 

Regarding the demand for an entrepreneurship major, the Kauffman Foundation
5
 recently 

determined that the current generation of young people “see entrepreneurship as a path to 

success,” and “are enthusiastic about entrepreneurship.” Other publications support this notion 

and even refer to Millennials as “The Entrepreneurship Generation.” According to the U.S. 

Bureau of Labor Statistics (2011), 54% of young people either want to or already have started a 

business. As measured by gender, 57% of young men and 44% of young women would like to 

start their own business in the short to medium term. By race, the numbers are 45% of young 

whites, 63% of young blacks, and 64% of young Latinos. The current generation has the desire 

and needs educational training to be enabled to reach their potential. 

 

With technological advances in commerce, communications, and manufacturing, the ability to be 

a successful entrepreneur has also proliferated. Developing new technologies and ideas is one 

important step in supporting entrepreneurship in the state and region. However, many subject 

matter experts then need additional support to know how to proceed with the business aspects – 

planning, financing, growing, and managing a new venture. These are each areas that will be 

addressed in the proposed major. 

 

 

B.  Demonstrate that the curriculum is consistent with current national standards. 

Complete the tables below and explain any unusual aspects of the proposed curriculum. 

 

Innovation and Entrepreneurship is a new academic major that has the objective of providing 

experiential and applied learning competencies as a part of a curriculum designed to incorporate 

problem-solving concepts, risk management, an ability to manage across functional boundaries, 

and evaluate market opportunities. There are no certification, licensure, or national standards.  

As part of the program development process, a review of existing entrepreneurship programs at 

other AACSB accredited business schools demonstrated that specialized entrepreneurship 

courses were built upon a traditional business core curriculum. USD’s proposed program 

structure is comparable to this format. The Intent to Plan included the University of Minnesota, 

Carlson School of Management’s Entrepreneurial Management major as one model for USD’s 

proposed Innovation and Entrepreneur Major.
6
  The Carlson School of Management and most 

other entrepreneurship programs begin with an introduction or survey course and end with a 

capstone course requiring new venture creation and/or business plan development.  The 

remaining required courses typically include courses related to opportunity recognition, market 

analysis, venture financing, and entrepreneurial management.  Other courses vary, depending 

upon the program’s focus.  USD’s proposed program follows this format.    

  

                                                           
5
 http://www.kauffman.org/newsroom/2012/11/an-entrepreneurial-generation-of-18-to-34yearolds-wants-to-start-

companies-when-economy-rebounds-according-to-new-poll 
6
 http://carlsonschool.umn.edu/degrees/undergraduate/academics/majors-and-minors/entrepreneurial-management 
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C.  If a new degree is proposed, what is the rationale? 

No new degree is proposed.  The major will be offered within the existing Bachelor of Business 

Administration degree program. 

 

D.  Summary of the Degree Program 

 

 

Title of proposed program 

Credit 

Hours 

Credit 

Hours 

 

Percent 

System General Education Requirements 30   

Institutional Graduation Requirements 3-6
7
   

Information Technology Literacy Requirements 0   

Subtotal, Degree Requirements  36-39 30-32.5% 

Required Support Courses (not included above) 15-20
8
   

Major Requirements 45   

Major Electives 3   

Subtotal, Program Requirements  63-71 52.5-59% 

Free Electives: A student must have enough 

additional credits of free electives at the junior-

senior level to achieve a minimum of 60 credits at 

the 300/400 level.   10-21 8-17.5% 

Degree Total  120 100% 
*If the proposed undergraduate degree program is to be available in more than one degree and the number 

or distribution of credits will vary, provide a separate table for each degree. 

 

 

Required Support Courses outside the Major (NOT general education, institutional 

graduation or technology literacy requirements) 

 

Prefix 

 

Number 

 

Course Title 

Credit 

Hours 

New 

(yes, no) 

ACCT 210 Principles of Accounting I 3 No 

ACCT 211 Principles of Accounting II 3 No 

BADM  101 Survey of Business 3 No 

BADM 220 Business Statistics 3 No 

ECON  

201 or 

202 

Principles of Microeconomics or Principles 

of Macroeconomics 3 No 

MATH 

121 or 

123 Survey of Calculus or Calculus I 4-5 No 

  Subtotal 19-20  

 

 

                                                           
7
  The precise number depends upon courses chosen by the student. 

8
  When a student completes ECON 201 or ECON 202 for the major, these will be counted as fulfilling 3 of the 6 

credits for SGR #3.  When a student completes MATH 121or MATH 123 in place of MATH 102, this will be 

counted as fulfilling SGR #5. 
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Major Requirements 

 

Prefix 

 

Number 

 

Course Title 

Credit 

Hours 

New 

(yes, no) 

BADM 310 Business Finance 3 No 

BADM  321 Business Statistics II 3 No 

BADM 323 

Information Systems for Business 

Professionals 3 No 

BADM 350 Legal Environment of Business 3 No 

BADM 369 Organizational Behavior & Theory 3 No 

BADM  370 Marketing 3 No 

BADM 425 Production/Operations Management 3 No 

BADM  482 Business Policy and Strategy 3 No 

ENTR 330 

Creativity, Innovation & Entrepreneurial 

Thinking 3 No 

ENTR 340 Managing Change & Growth 3 No 

ENTR 350 Market Opportunity Analysis 3 No 

ENTR 440 Entrepreneurial Valuation & Financing 3 No 

ENTR 481 New Venture Planning & Development 3 No 

ENTR 482 New Venture Creation 3 No 

Choose one of the following eight courses:   

ECON 301 Intermediate Microeconomics 3 No 

ECON  302 Intermediate Macroeconomics 3 No 

ECON  330 Money and Banking 3 No 

ECON  433 Public Finance 3 No 

ECON  441 International Trade 3 No 

ECON 445 International Macroeconomics 3 No 

ECON 451 Economics for Managers 3 No 

ECON 482 Labor Economics 3 No 

  Subtotal 45  

 

Major Electives: List courses that may be taken as electives in the program. 

Indicate any new courses to be added specifically for the major. (If the list of 

existing courses is long, it may be provided as an appendix.) 

 

Prefix 

 

Number 

 

Course Title 

Credit 

Hours 

New 

(yes, no) 

Choose 3 credits from courses at the 300/400 level with the following 

prefixes: ACCT, BADM, ECON, ENTR, and HSAD.  Courses taken to 

fulfill the requirements will not also count as electives. 

 

No 

Subtotal 3  

 

3.  Student Outcomes & Demonstration of Individual Achievement 

 

A.  What specific knowledge and competencies, including technology competencies, 

will all students demonstrate be able to demonstrate before graduation? The 

knowledge and competencies should be specific to the program and not routinely expected 
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of all university graduates. Complete Appendix A – Outcomes using the system form. 

Outcomes discussed below should be the same as those in Appendix A.  The knowledge and 

competencies specific to the program must be related to the proposed assessments in B and 

C below. 

 

Following are the knowledge and competencies expected of students successfully completing the 

entrepreneurship program of study. 

 

1. Students will recognize and evaluate an innovative business opportunity. 

2. Students will demonstrate the ability to apply basic business functions to innovations or 

entrepreneurial endeavors. 

3. Students will demonstrate how to launch an innovation or entrepreneurial endeavor. 

4. Students will demonstrate the ability to effectively communicate, in writing and orally, 

their innovative or entrepreneurial concept/idea. 

 

Please see Appendix A for further detail. 

 

B.  What national instruments (examinations) are available to measure individual 

student achievement in this field? 

 

None 

 

C.  How will mastery by individual students be demonstrated? Describe the specific 

examinations or processes to be used. This is to include external measures.
9
 What will be 

the consequences for students who do not demonstrate mastery? 

 

The following competency measures will be used to demonstrate development and mastery of 

the specific learning objectives identified in Part A above and Appendix A: course examinations, 

course assignments, written reports, oral presentations and discussion, and projects, e.g., ideation 

prototypes, business plans, business models, etc.. ENTR 481: New Venture Planning & 

Development and ENTR 482: New Venture Creation combine to constitute the major’s capstone 

experience. Students in ENTR 481 will demonstrate their understanding of the processes 

required to move from identification of a problem to be solved, to initiation of an abstract idea, 

to market and economic analysis, to transformation of a concrete product or service. The ENTR 

482 students will complete implementation of the planning conducted in ENTR 481. Upon 

completion of the capstone experiences, students will have developed, written, and presented an 

appropriate business model and a viable business plan or venture.  Students not demonstrating 

mastery will not pass the specific course. A student may have no more than two Beacom School 

of Business courses with a grade below “C.” Students will be required to repeat classes until this 

standard is reached. Students failing to reach that standard will not be allowed to continue in the 

program. Additionally, all students must pass an exit examination. The exit examination 

measures knowledge for all Beacom School of Business majors. 

  

                                                           
9
 What national examination, externally evaluated portfolio or student activity, etc will be used to verify that 

individuals have attained a high level of competence and identify those who need additional work? 

ATTACHMENT I     9



University of South Dakota 

New Program: BBA in Innovation and Entrepreneurship 

 

 

4.  What instructional approaches and technologies will be used to teach courses in the 

program? This refers to the instructional technologies used to teach courses and NOT the 

technology applications students are expected to learn. 

Most courses will be taught in classrooms using USD smart classroom technology, as well as the 

Desire2Learn course management system to provide course information, post course materials, 

and, in some cases, offer quizzes. Several classes, including the capstone courses, will likely use 

a “flipped classroom” format requiring students to access much instructional content online and 

outside of the classroom.  Learning activities and collaboration will then occur within the 

classroom. Students will be expected to access library services, use searchable databases, on-line 

journals, and other academic resources to complete their courses and to conduct research for 

project development in their capstone courses. Where appropriate students will make use of 

existing technology to develop working prototypes of product using 3-D printing and/or imaging 

technology. 

 

5.  Did the University engage any developmental consultants
10

 to assist with the 

development of the curriculum? Were any professional or accrediting associations 

consulted during the development of the curriculum? What were the contributions of the 

consultants and associations to the development of curriculum? 

No paid developmental consultants were engaged to develop the curriculum.  The curriculum 

was developed by Beacom School of Business faculty with an academic background in 

entrepreneurship in conjunction with the Beacom School of Business Dean who has developed 

and delivered an entrepreneurship major at his former institution, and the former USD 

Technology Transfer Officer. The curriculum design was also based upon a comprehensive 

review of existing entrepreneurship programs within the U.S. and region.  

 

6.  Are students in the program expected to be new to the university, redirected from other 

programs or both? Complete the table and explain how the estimates were developed. If 

authorization for off-campus or distance delivery is requested in Section 9, add lines to the table 

for off-campus/distance students, credit hours, and graduates. 

We anticipate that students will be both new to the university and, potentially, redirected from 

other programs. In particular, USD currently has two entrepreneurship minors, and we expect 

that some students pursuing a minor at USD will choose to pursue the entrepreneurship major. 

Other potential redirected students may come from the USD Business Administration major and 

the Management major. Many non-traditional and Veteran students are also expected to have a 

strong interest in pursuing an Entrepreneurship major. Additionally, USD’s culture of involving 

undergraduate students in research, especially in the sciences, is leading to an increased desire 

for entrepreneurship as they innovate and seek to start their own businesses. New students 

desiring to start their own businesses will also be attracted to the major. Growth in numbers is 

expected, with an estimate of 10-15 majors graduating each year for the first three to five years. 

 

                                                           
10

 Developmental consultants are experts in the discipline are hired by the university to assist with the development 

of a new program (content, courses, experiences, etc). Universities are encouraged to discuss the selection of 

developmental consultants with Board staff. 
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 Fiscal Years* 

 1st 2nd 3rd 4th 

Estimates FY17 FY18 FY19 FY20 

Students new to the university 5 10 10 15 

Students from other university programs 5
11

 5 5 5 

Continuing students 10
12

 10 15 25 

= Total students in the program (fall) 20 25 30 45 

     

Program credit hours (major courses)** 180 225 270 405 

Graduates  10 12 18 
* Do not include current fiscal year. 

** This is the total number of credit hours generated by students in the program in the required or elective 

program courses. The same numbers are used in Appendix B – Budget. 

 
 

7.  If program accreditation is available, identify the organization and explain whether 

accreditation is required or optional, the resources required, and the University’s plans 

concerning the accreditation of this program. 

 

The Beacom School of Business is AACSB International accredited. The AACSB accredits 

degree programs, not majors. The Innovation and Entrepreneurship major, as a Beacom School 

of Business program, will fall within AACSB International accreditation for the Beacom School 

of Business degree programs.  To the best of our knowledge, there is no separate accreditation 

available for Innovation and Entrepreneurship. 

 

8.  Does the University request any exceptions to any Board policy for this program? 

Explain any requests for exceptions to Board Policy. If no exceptions are requested, enter 

“None.” 

 

None. 

 

9.  Program Delivery 

 

A.  Does the University request authorization to deliver this entire program at any 

off-campus locations? If yes, list location(s) and intended start date(s). 

No. 

 

B. Does the University request authorization to deliver this entire program by 

distance technology? If yes, identify delivery method(s) and intended start date(s).   

 

No. 

 

                                                           
11

 Continuing students are, in FY 17, expected to come from the Non-business Entrepreneurship minor and other 

business majors. 
12

 Students from other university programs, in FY 17, are expected to come, primarily, from the Business 

Entrepreneurship minor. 
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C.  Include off-campus tuition and site or delivery costs in the next section and in 

Appendix B. If off-campus or distance delivery authorization is not requested, enter 

“None.” 

 

None. 

 

10. Costs, Budget and Resources 

 

Explain the amount and source(s) of any one-time and continuing investments in 

personnel, professional development, release time, time redirected from other 

assignments, instructional technology & software, other O&M, facilities, etc needed to 

implement the proposed major. Address off-campus or distance delivery separately. 

Complete Appendix B Budget and Resources and briefly summarize. 

 

USD currently offers two minors in Entrepreneurship, one for business majors and the other for 

non-business majors. The proposed major will primarily be supported by existing courses and 

faculty. The proposed major does include two courses in addition to those currently required by 

the entrepreneurship minors. The two additional courses will be supported through changing 

course rotations. It is anticipated that all courses will be taught by University of South Dakota 

faculty. USD does not request new State resources to support the major in Innovation and 

Entrepreneurship. The program budget is provided as Appendix B. 

 

11. Additional Information. Additional information is optional. Use this space for information 

not requested above. Limit the number and length of additional attachments.  Identify with 

capital letters. Letters of support are not necessary and are rarely included with Board 

materials. In some cases, response to questions from the Board or the Executive Director may be 

provided as appendixes to the original proposal. This item may be deleted if it is not used. 
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Appendix A 

STUDENT LEARNING ASSESSMENT PROGRAM SUMMARY FORM 

 

Proposed Degree/Program Name: Innovation and Entrepreneurship major 

 

Submitted By:  De Vee Dykstra 

 

Program Mission Statement:   

 

Beacom School of Business (BSB) Mission Statement: Our primary mission is excellence in undergraduate and graduate education 

that develops successful future business leaders. We deliver high value to our students, employers and community through distinctive 

teaching and learning supported by significant intellectual and professional contributions and meaningful service. 

 

Innovation & Entrepreneurship Program Mission Statement: The mission of the Innovation and Entrepreneurship Program is 

developing successful future business leaders for undertaking innovation and entrepreneurial endeavors. 

 

Connection of Assessment(s) Performed to the Mission (provide a brief paragraph describing how the assessments in the table 

below connects to your mission statement):  

 
 

List the program’s learning 

objectives (add rows as 

needed). 

How, where, when and by 

whom will each SLO be 

assessed (responsible 

committee or person)? 

List expectations/ criteria 

for success 

What are the 

anticipated results? 

How will the results be used (identify 

responsible committee or person)? 

1. Students will recognize 

and evaluate an 

innovative business 

opportunity. 

This SLO will be 

assessed via an embedded 

course assignment and/or 

examination in ENTR 

481. 

Student work will 

demonstrate proficiency in 

recognizing a business 

opportunity and in 

evaluation of innovative 

business opportunities.   

80% of majors will 

score 75% or more 

on the embedded 

course assignment 

and/or examination. 

Results will be reported to the 

entrepreneurship faculty, Division of 

Marketing, Management, & 

Entrepreneurship, BSB Assessment 

Committee, and the BSB. The 

entrepreneurship faculty will analyze 

the results, make recommendations for 

“closing the loop,” and implement 

accepted recommendations. 

2. Students will 

demonstrate the ability 

to apply basic business 

This SLO will be 

assessed via an embedded 

course assignment and/or 

Student work will 

demonstrate proficiency in 

application of basic 

80% of majors will 

score 75% or more 

on the embedded 

Results will be reported to the 

entrepreneurship faculty, Division of 

Marketing, Management, & 
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functions to innovations 

or entrepreneurial 

endeavors. 

examination in ENTR 

481 and/or ENTR 482. 

business functions to 

innovative business 

opportunities.   

course assignment 

and/or examination. 

Entrepreneurship, BSB Assessment 

Committee, and the BSB. The 

entrepreneurship faculty will analyze 

the results, make recommendations for 

“closing the loop,” and implement 

accepted recommendations. 

3.  Students will 

demonstrate how to 

launch an innovation or 

entrepreneurial 

endeavor.  

This SLO will be 

assessed via an embedded 

course assignment in 

ENTR 482 comprising a 

written business plan. 

Student work will 

demonstrate the ability to 

apply business concepts 

and steps for launching an 

innovation or 

entrepreneurial endeavor. 

80% of majors’ 

assignments will 

contain evidence of 

demonstrated 

proficiency in this 

area. 

Results will be reported to the 

entrepreneurship faculty, Division of 

Marketing, Management, & 

Entrepreneurship, BSB Assessment 

Committee, and the BSB. The 

entrepreneurship faculty will analyze 

the results, make recommendations for 

“closing the loop,” and implement 

accepted recommendations. 

4.   Students will 

demonstrate the ability 

to effectively 

communicate, in writing 

and orally, their 

innovative or 

entrepreneurial 

concept/idea.  

This SLO will be 

assessed via an embedded 

course assignment 

comprising a written 

business plan and a 

business model/plan pitch 

in ENTR 482. 

Students will demonstrate 

the ability to effectively 

communicate, in writing 

and orally, their innovative 

or entrepreneurial 

concept/idea through a 

written business plan and 

presentation of the 

business plan.  

80% of majors’ 

will assignments 

contain evidence of 

demonstrated 

proficiency in this 

area. 

Results will be reported to the 

entrepreneurship faculty, Division of 

Marketing, Management, & 

Entrepreneurship, BSB Assessment 

Committee, and the BSB. The 

entrepreneurship faculty will analyze 

the results, make recommendations for 

“closing the loop,” and implement 

accepted recommendations. 
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Appendix B 

 

 

University of South Dakota, Bachelor of Business Administration in Innovation & 

Entrepreneurship 

 

        1. Assumptions 

 

1st 2nd 3rd 4th 

 

 

Headcount & hours from proposal 

 

FY17 FY18 FY19 FY20 

 

 

Fall headcount (see table in proposal) 

 

20 25 30 45 

 

 

Program FY cr hrs, State-Support 

 

180 225 270 405 

 

 

Program FY cr hrs, Self-Support 

 

0 0 0 0 

 

        

 

Faculty, Regular FTE See p. 2 0.00 0.00 0.00 0.00 

 

 

Faculty Salary & Benefits, average See p. 2 $8,622  $8,622  $8,622  $8,622  

 

        

 

Faculty, Adjunct - number of courses See p. 2 0 0 0 0 

 

 

Faculty, Adjunct - per course See p. 2 $1,000  $1,000  $1,000  $1,000  

 

        

 

Other FTE (see next page) See p. 2 0.00 0.00 0.00 0.00 

 

 

Other Salary & Benefits, average See p. 2 $8,622  $8,622  $8,622  $8,622  

 

        2. Budget 

      

 

Salary & Benefits 

      

 

Faculty, Regular 

 

$0  $0  $0  $0  

 

 

Faculty, Adjunct (rate x number of courses) $0  $0  $0  $0  

 

 

Other FTE 

 

$0  $0  $0  $0  

 

 

S&B Subtotal 

 

$0  $0  $0  $0  

 

 

Operating Expenses 

      

 

Travel 

 

$0  $0  $0  $0  

 

 

Contractual Services 

 

$0  $0  $0  $0  

 

 

Supplies & materials 

 

$0  $0  $0  $0  

 

 

Capital equipment 

 

$0  $0  $0  $0  

 

 

OE Subtotal 

 

$0  $0  $0  $0  

 

 

Total 

 

$0  $0  $0  $0  

 

        3. Program Resources 

      

 

SELF-support tuition/hr, net of HEF UG $297.45  $297.45  $297.45  $297.45  

 

 

Self-support tuition revenue hrs x amt $0  $0  $0  $0  

 

        

 

STATE-support tuition/hr, net of 

HEFF UG $115.76  $115.76  $115.76  $115.76  

 

 

State-support tuition revenue hrs x amt $20,837  $26,046  $31,255  $46,883  

 

        

 

Program fee, per cr hr (if any) $0.00  $0  $0  $0  $0  
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Delivery fee, per cr hr (if any) $0.00  $0  $0  $0  $0  

 

 

University redirections 

 

$0  $0  $0  $0  

 

 

Community/Employers 

 

$0  $0  $0  $0  

 

 

Grants/Donations/Other 

 

$0  $0  $0  $0  

 

        

 

Total Resources 

 

$20,837  $26,046  $31,255  $46,883  

 

        Resources Over (Under) Budget 

 

$20,837  $26,046  $31,255  $46,883  

 Provide a summary of the program costs and resources in the new program proposal. 

  

        

 

Estimated Salary & Benefits per FTE   Faculty Other 

   

 

Estimated salary (average) - explain below $0 $0 

   

 

University's variable benefits rate 

(see 

below) 0.1427 0.1427 

   

 

Variable benefits 

 

$0  $0  

   

 

Health insurance/FTE, FY16 

 

$8,622  $8,622  

   

 

Average S&B   $8,622 $8,622 

   

        

 

Explain faculty used to develop the average salary & fiscal year salaries used. Enter amount above. 

 

 

There are two courses that have not yet been delivered but are already in the course rotation for existing 

faculty teaching in the existing two Entrepreneurship minors.  There are no new faculty resources 

required.   
 

  

  

  

        

 

Explain adjunct faculty costs used in table:  

     

 

There are two courses that have not yet been delivered but are already in the course rotation for existing 

faculty teaching in the existing two Entrepreneurship minors.  There are no new faculty resources 

required.   
 

  

  

  

 

      

 

 

Explain other [for example, CSA or exempt] salary & benefits. Enter amount above.  

 

 

N/A 

 

  

  

 

      

 

 

Summarize the operating expenses shown in the table: 

    

 

There are no anticipate operating expenses above those currently exisiting for the Beacom School of 

Business.  

  

  

  

        

 

Summarize resources available to support the new program (redirection, donations, grants, etc). 
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State-support: Change cell on page 1 to use the UG or GR net amount. 

   

 

Self-Support Tuition, HEFF & Net 

FY16 

Rate HEFF Net 

   

 

Undergraduate $325.25  $27.80  $297.45  Change cell on page 1 

 

 

Graduate $431.25  $42.16  $389.09  

   

 

Externally Supported $40.00      

   

        

 

State-support: Change cell on page 1 to use the UG or GR net amount for your university. 

 

 

State-Support Tuition, HEFF & 

Net 

FY16 

Rate HEFF Net 

   

 

UG Resident - BHSU, DSU, NSU $139.00  $27.80  $111.20  Change cell on page 1 

 

 

UG Resident - SDSU, USD $144.70  $28.94  $115.76  to point to your net 

 

 

UG Resident SDSMT $151.00  $30.20  $120.80  

   

        

 

GR Resident - BHSU, DSU, NSU $210.80  $42.16  $168.64  Change cell on page 1 

 

 

GR Resident - SDSU, USD $219.35  $43.87  $175.48  to point to your net 

 

 

GR Resident - SDSMT $224.65  $44.93  $179.72  

   

        

  

Variable Benefits Rates 

   

  

University FY16 

    

  

BHSU 14.27% 

Change the benefits rate cell in the 

table 

 

  

DSU 13.84% on page 2 to point to the rate for your 

 

  

NSU 14.00% university.     

 

  

SDSM&T 13.87% 

    

  

SDSU 14.06% 

    

  

USD 13.99% 

    

  

Rates updated September 2015 (JP)   
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